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Still wanting.
Menopause, infidelity, and the
evolving erotic self.

A sponsorship dossier for organizations committed to advancing ethical, pleasure-affirming, and
inclusive sexual health education — presented to a highly engaged clinical and public audience
over two days in West Palm Beach.

D O S S I E R  ·  0 2 6

W H E N

Sept 25–26, 2026

W H E R E

West Palm Beach, FL

F O R M A T

Two-day, in-person

C O - C R E A T E D  B Y

Modern Sex Therapy Institutes
Dr. Rachel Needle

Modern Intimacy
Dr. Kate Balestrieri

Sex and Love Therapy
Wendy Haggerty, LMFT

A C C R E D I T A T I O N

12 CE hours · APA · NBCC · ASWB · AASECT · IBOSP

F O R M A T

Clinicians, students, and the general public — two days, one
room.
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010 1  —  A B O U T  T H E  E V E N T

For the ones still asking the real questions.

Co-created by Modern Sex Therapy Institutes (Dr. Rachel Needle), Modern Intimacy (Dr.
Kate Balestrieri), and Sex and Love Therapy (Wendy Haggerty, LMFT), Still Wanting is
designed for clinicians working at the intersections of sexuality, relationships, identity,
embodiment, and life transitions.

This conference responds directly to what clinicians are asking for right now: nuanced,
evidence-based, sex-positive education on topics that are often misunderstood, stigmatized,
or avoided altogether. A central focus is an in-depth exploration of menopause and infidelity
— two of the most clinically complex, emotionally charged, and culturally misunderstood
issues clinicians face today. Other clinical discussions include compulsive sexual behavior,
neurodiversity and sexuality, desire discrepancies, and the evolving erotic identity, among
others.

12
C E  H O U R S

150+
P R O F E S S I O N A L S

5
A P P R O V I N G  B O D I E S

2
D A Y S

W H Y  P A R T N E R  W I T H  M S T I

Networking with 150+ sexuality professionals

Two days of education on infidelity, menopause, compulsive sexual behavior,
neurodiversity and sexuality, desire discrepancies, and more

MSTI offers 15+ certification programs and a Ph.D. in Clinical Sexology — all courses
APA, ASWB, NBCC, AASECT, and IBOSP approved

Engaging and fun evening events
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020 2  —  P R E M I E R  S P O N S O R S H I P S

Lead the room.

O N E  A V A I L A B L E

Sponsoring Partner
$25,000

Standard Exhibitor Package (6 ft table, two chairs)

Two (2) complimentary conference registrations

30-second commercial at the opening of each plenary session

One (1) conference tote bag insert, plus logo on the tote bag

Logo on website, promotional emails, attendee communications, and onsite signage

One (1) featured social media post

F O U R  A V A I L A B L E

Keynote Sponsor
$5,000

Logo and acknowledgement during keynote address

Standard Exhibitor Package

One (1) complimentary conference registration

30-second commercial at the opening of each plenary session

One (1) conference tote bag insert

Logo on website, promotional emails, attendee communications, and onsite signage

Our top-tier partnerships — full visibility across the conference, from keynote stage to attendee tote.
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030 3  —  S O C I A L  S P O N S O R S H I P S

Own the room after hours.

O N E  A V A I L A B L E

Opening Welcome Reception Sponsor
$20,000

Standard Exhibitor Package

Two (2) complimentary conference registrations

30-second commercial at the opening of each
plenary session

One (1) conference tote bag insert

Logo on website, promotional emails, attendee
communications, and onsite signage

T W O  A V A I L A B L E  ·  S I N G L E  D A Y

Breakfast Sponsor
$5,000

Standard Exhibitor Package

One (1) complimentary conference registration

30-second commercial at the opening of each
plenary session

One (1) conference tote bag insert

Logo on website, promotional emails, attendee
communications, and onsite signage

T W O  A V A I L A B L E  ·  S I N G L E  D A Y

Break / Snack Sponsor
$2,500

Standard Exhibitor Package

One (1) complimentary conference registration

Logo on website, promotional emails, attendee
communications, and onsite signage

Snack station sign (provided by sponsor)

From the opening night reception to the morning coffee line — put your brand where attendees gather.
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040 4  —  B R A N D I N G  O P P O R T U N I T I E S

Be seen at every turn.

U N L I M I T E D

Gold Sponsor
$7,500

Two (2) complimentary conference registrations

Largest logo on conference banner

One (1) full-size tote bag insert, plus full-page ad in
conference program

30-second commercial at the opening of each
keynote

Standard Exhibitor Package

Display in all marketing materials and promotional
emails

U N L I M I T E D

Silver Sponsor
$5,000

Two (2) complimentary conference registrations

Logo on conference banner

One (1) half-size tote bag insert, plus half-page ad in
conference program

30-second commercial at the opening of each
keynote

Standard Exhibitor Package

Display in all marketing materials and promotional
emails

U N L I M I T E D

Bronze Package
$2,500

One (1) conference tote bag insert

Logo on conference banner

Display in all marketing materials and promotional
emails

Branding packages put your logo in front of attendees at every turn — banners, bags, programs, and emails.
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050 5  —  E X H I B I T O R  O P P O R T U N I T I E S

Meet clinicians face to face.

A V A I L A B L E

Standard Exhibitor
$2,500

Two (2) complimentary conference
registrations

6 ft table in Exhibit Hall with two
chairs

Medium logo on website and in
promotional emails

Half-page ad in conference
program

Display in all marketing materials

A V A I L A B L E

Digital Exhibitor
$1,500

One (1) conference registration

Medium logo on website and in
promotional emails

Half-page ad in conference
program

Display in all marketing materials
and promotional emails

A V A I L A B L E

Non-Profit Exhibitor
$1,000

One (1) table in Exhibit Hall with
two chairs

One (1) conference registration

A V A I L A B L E

Local Business Ambassador
$1,000

Logo on conference website

One (1) quarter-page ad in
conference program

A table in the Exhibit Hall for two full days of face-to-face conversation with a highly engaged clinical audience.
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060 6  —  B R A N D E D  S W A G

Worn and carried all weekend.

O N E  A V A I L A B L E

Conference Tote Bag Sponsor
$3,500

Logo printed on every attendee tote bag

One (1) tote bag insert

Logo on website, emails, attendee communications, and onsite signage

O N E  A V A I L A B L E

Lanyard Sponsor
$3,000

Logo co-branded with MSTI on every attendee lanyard

Logo on website, emails, attendee communications, and onsite signage

Two of the most visible touchpoints of the conference — every attendee wears one, and carries the other, for both days.
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070 7  —  À  L A  C A R T E

Additional opportunities.

T W O  A V A I L A B L E

Morning / Coffee Station
$1,550

One (1) complimentary registration

Logo signage on the coffee station

T W O  A V A I L A B L E

Afternoon Break / Snack Station
$1,550

One (1) complimentary registration

Logo signage at the afternoon break / snack station

S I X  A V A I L A B L E

Tote Bag Insert Only
$750

Company brochure in every attendee swag bag

Full-page program ad

$1,800
Half-page program ad

$900
Quarter-page program ad

$500
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T H E  V E N U E

West Palm Beach, Florida.
Palm Beach County Convention Center. Late September — salt air, warm evenings, and a
room built for real conversation.

650 OKEECHOBEE BLVD,  WEST PALM BEACH,  FL 33401

SEPTEMBER 25–26,  2026

B E C O M E  A  S P O N S O R

We would be honored to partner with organizations whose work aligns with this conference and who
are committed to advancing ethical, pleasure-affirming, and inclusive sexual health education.

Q U E S T I O N S ?

Dr. Rachel Needle
MSTI Director

info@modernsextherapy.com

S E C U R E  Y O U R  S P O N S O R S H I P

stillwanting.com

C O - C R E A T E D  B Y

Modern Sex Therapy Institutes

Modern Intimacy

Sex and Love Therapy
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